
How Carlsberg built a stronger 
relationship with 95% of their 
engaged followers during Euro 2016

Company Profile:  
carlsberg.co.uk /  
tms.agency

Client Sector: 
Beverages / Agency

Audiense Usage: 
Personalised organic 
communication campaign 
& audience monitoring

Carlsberg UK is part of the Carlsberg Group, the fourth largest 
brewer in the world and a major sponsor of Euro 2016. 

The Marketing Store is an award-winning global agency with 
clients including McDonalds, Adidas and Red Bull.

We wanted more than 
followers, we wanted 
them to be actively 
engaged with our 
campaign and assess 
if our strategy was 
reaching the right 
audience. Audiense 
ensured that we could  
do both.

Harry Taylor 
Social Engagement Manager
The Marketing Store

Euro 2016 and #SubMeOn

After gaining followers who had entered Carlsberg’s Euro 2016 
#SubMeOn competition, Carlsberg and The Marketing Store 
needed to keep them engaged throughout the tournament to 
ensure they constituted a relevant longer-term audience. They 
wanted to efficiently message these new followers in order to 
boost brand awareness around major beer drinking occasions 
during the tournament. Communication needed to be personal to 
suit the platform, but the size of the campaign meant it couldn’t 
be done manually.
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Audiense: The Matchwinner
Carlsberg and The Marketing Store used the Audiense social intelligence 
platform to send personalised direct messages (DMs) to 5,301 followers that 
entered the Euro 2016 #SubMeOn competition (14.7% of the total following), 
including 3,822 new followers. The reassurance of an opt-out option helped 
retention.

Insights determined by the Audiense platform revealed the  relevance of those 
who engaged with the campaign. Insights relating to the brand’s wider strategic 
goals were discovered, including entrants’ locations, most popular devices, and 
most-followed supermarkets, informing other future marketing campaigns. All 
data was both searchable and segmentable.

The Final Score

• 17,427 DMs sent in total throughout the campaign, driving over 19,000 
impressions

• Received three times as many Tweets that mentioned both the hashtag and 
profile (including Retweets) as Budweiser’s UK activity surrounding Euro 2016

• Proving campaign relevance, “Fan” and “Football” were two of the most 
common biography terms 

• Asda, Lidl, and Morrison’s were identified as most popular supermarkets in 
this audience

The Audiense platform powers three vital functions that help 
brands and agencies grow their businesses: building audiences 
using sophisticated combinations of attributes and sources, 
acquiring deep insight into those audiences, and connecting with 
audiences at a granular level to deliver relevant and effective 
communications.  Audiense is a certified Twitter Partner and an 
IBM Watson Ecosystem partner, and works with over 4,000 of the 
world’s largest brands and agencies including Universal Music, 
Havas Helia and Comic Relief.

An audience connection 
success story

Carlsberg is a trademark of The Carlsberg Group. 
Other product or service names mentioned 
herein may be trademarks or registered 
trademarks of their respective owners.
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Results

retained 95.4%  
of new followers, and 

outperformed key 
competitor’s Euro 2016 

Twitter campaign activity 
by 3-to-1

Solution

used Audiense to 
perform personalised DM 
campaign throughout the 

tournament, and  
provide detailed insights 

on the audience.

Challenge

keep new followers 
engaged throughout  

Euro 2016 and retain them, 
plus assess performance 

and relevancy.


