
Audiense Experiences
Instant, personalised, automated 
conversational experiences

“Audiense Experiences, 
using Twitter’s welcome 
message and quick reply 
direct message features, 
enable us to personalize 
the news we bring to our 
six million followers, 
continuously adapting 
the information offer 
to their preferences, by 
direct message. This 
step, customizing the 
information offered, puts 
Twitter and EL PAÍS right 
in the vanguard of world 
journalism.”

David Alandete

Deputy Director, EL PAÍS

The problem

• Today’s consumers expect to decide exactly what content they 
consume, when they consume it, in which format and on what 
device. In short, they expect to be in total control of their content 
consumption and are impatient with content providers that fail to 
give them that control.

• Engagement with regular, content-based emails is low. Email also 
doesn’t give content consumers the ease of control they expect, 
instead requiring the management of excessively broad ‘email 
preferences’.

Discover more at:  
www.audiense.com
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Solution: Audiense Experiences
Every organisation aspires to higher levels of engagement with its customers.  
And engagement, even between friends, doesn’t get much better than a 
mutually-valued conversation.

Audiense Experiences overcomes the limitations of low-engagement 
alternatives such as emails, by enabling you to start and maintain Twitter-
based conversations with your customers or subscribers on their terms: on 
an individual basis, at scale - and easily deployed by any organisation with 
content to share.

Audiense Experiences allows every individual to choose the type of content 
they want to receive, and when they want to receive it. The resulting 
conversational experiences are better experiences because they meet each 
person’s expectations of what interaction with your company should be like.
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Value

For you, Audiense Experiences yields data and insight into the only people 
that ultimately matter to your business – your customers – providing the 
basis for better relationships, either with them or with partners that rely 
on them such as advertisers.

Data from Audiense Insights also indicates which parts of your customer 
offer are most appreciated by consumers, helping to inform future 
business decisions. 

Example

The Economist, WELT, and EL PAÍS are all global leaders in news 
publishing, and chose to launch conversational experiences with 
Audiense. Within 25 days, EL PAÍS readers had generated over 308,000 
interactions – an average of 12,300 per day – through the paper’s Audiense 
Experiences. Less than two weeks after rolling out, The Economist had 
subscribers to its service in over 50 countries.

Audiense Experiences is designed for…

Any organisation that:

• publishes a wide range of content which customers prefer to be able to filter

• currently already engages in email communications with its customers and 
wants to increase the rate of engagement with those communications

• wants to personalise and facilitate a purchase process

The Audiense platform powers three vital functions that help 
brands and agencies grow their businesses: building audiences 
using sophisticated combinations of attributes and sources, 
acquiring deep insight into those audiences, and connecting 
with audiences at a granular level to deliver relevant and 
effective communications.

The company is one of only two Twitter Official Partners 
worldwide for both Data & Insights and Advertising, and is also 
an official IBM Watson Ecosystem partner. Audiense enjoys a 
diverse range of enterprise clients, from major sports brands to 
news publishers, to major digital agencies, to clothing and music 
brands, and the UK government.

All company, product or service names 
mentioned herein may be trademarks 
or registered trademarks of their 
respective owners.
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How it works

Audiense Experiences 
engages subscribers/
customers via the mutually 
convenient medium of 
Twitter, using Twitter’s 
welcome message and 
quick reply functionality and 
deals with the ‘subscription 
process’ for consumers using 
Twitter names. 

Relevant content is delivered 
precisely (including subject 
matter, frequency and timing) 
according to the user’s 
individual selections, which 
are updated/amended via 
direct messages interactions.

Conversations are associated 
with an authenticated 
Twitter account and can be 
activated/deactivated at 
any time.
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